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Connecting with Customers through  

Mushroomsõ Vitamin D Content 
 

Only 10 percent of Americans 

currently have optimal blood 

levels of vitamin D, according 

to a new study in the Journal 

of the American Heart       

Association ï alarming news 

as deficiency in this essential 

vitamin may result in weak 

bones and an increased risk of 

heart disease. Previously the Dietary Guidelines for     

Americans 2005 also stated that many Americans, especially 

those with dark skin, the elderly, and those who use         

sunscreen or avoid the sun arenôt getting enough vitamin D. 

Vitamin D promotes the absorption of calcium, which is  

essential for healthy teeth and bones. 

 

ñMushrooms are the only natural fresh vegetable or fruit that 

contains vitamin D,ò says Mona S. Calvo, Ph.D., who is an 

expert regulatory review scientist at the Food and Drug   

Administration, Center for Safety and Applied Nutrition.  
 

Adding mushrooms may be an easy and tasty way to increase 

vitamin D intake and appeal to women, minorities and senior 

customers who are most aware and concerned about this vital 

nutrient. 

Mushrooms On Trend  
 

Research Chef Skip Julius of Gordon Foodservice recently summarized and distributed 

to the Research Chefs Association membership the many food trends published at the 

beginning of 2008 by various prognosticators. Not surprisingly, mushrooms fit       

perfectly with most of them: 

More nutritious food in general 

Upscale hamburgers 

Big, bold ethnic flavors 

Extinction of the single dish entrée, replaced by tapas or small plates 

More narrowly focused niche restaurant concepts and menus 

 

Mushroomsô natural nutritional content, flavor-boosting umami, contribution to satiety 

and savory flavor compatibility are right on trend. 

 

  

Take Advantage of the 2008 Weight 

Watchers -Mushroom Partnership  

 

The Mushroom Council will 

partner with Weight Watchers in 

2008 as the official Pick of the 

Season promotion sponsor from 

July through September. This 

partnership will highlight Weight 

Watchers' support of mushrooms 

as a healthy food. 

 
As part of the Mushroom Councilôs promotional program to 

support the Pick of the Season initiative, which includes a 

supplemental retail advertising campaign that will reach 650 

million consumers, one of mushrooms' hidden treasures will 

be highlighted - the fact that Weight Watchers members can 

eat up to a two-cup serving of mushrooms, which has a 

POINTS® value of 0, and still stay on the plan. 

 

This promotion can help guide Weight Watchers members 

and health conscious consumers as they 

shop for groceries. Foodservice operators 

would be wise to take advantage of this 

heightened consumer awareness and   

feature mushrooms in existing and new 

menu items. 


